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TRENDS AFFECTING GIVING OVER TIME 

• Increasing competition 
• Women as contributors 
• More arts orgs, less arts support 
• Online giving 
• Higher levels of scrutiny  
• Giving for impact  
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WHAT DO DONORS WANT?  
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“46% of  surveyed donors stopped giving for 
reasons connected to a failure to communicate.” 

What most donors want What most donors get

Thanks
Impersonal confirmations or radio 

silence

To know their gift makes a difference More appeals for money
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FROM A DONOR’S POINT OF VIEW 
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WHAT DONORS WANT: OPTIONS 
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 Snail Mail 
 Over the Phone 
 At Events 
 Online: One-time Gift 
 Online: Monthly Giving 
 Giving Stocks/Other Securities 
 Pledging  
 





Acknowledging Donors 



Effective Communications 
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What’s working 
for you? 
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http://www.nasaa-arts.org/

